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Cate Collins
Is your underwear too tight?
Learn the Letting Go Formula

Tired of always having to be ON all the time? Is 
it taking its toll on you? Wish you could lighten 
up sometimes? Imagine having meaningful 
connections with yourself and others daily.

Cate Collins has a formula so you can send the 
committee in your head packing so you WILL be 
FREE!

Cate is an international speaker, trainer, author 
and Courage Coach who is passionate about your 
success. Cate works with successful people who 
want more in some area of their life. She is a master 
at detecting what their block is and then providing a clear and effortless 
plan to her clients to achieve fulfillment in all areas of their lives. 

Cate is a seasoned family & children’s counsellor, certified Pilates 
instructor and is committed to daily bouts of belly laughing. 

Sit back and relax and let Cate take you on a very powerful journey!
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Words to Go

Professional copywriting  | Book proposals
www.anndouglas.ca
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It was great to see everyone 
after the summer and to see so 
many new faces. The room was 
buzzing with energy and WHY 
NOT. Toni shared some great 
ideas of how being better is 
just not good enough, that to 
stay ahead of the game you 
need to be different. That’s a 

bit of what we have in store for you over the next 
year. In the last six years the newsletter has gone 
from a 4 page 2 color publication into a full color 
16 page mini magazine containing everything from 
advertising, business news to editorial. With the 
updated website and the evolution of our newsletter 
we really have a solid foundation to build on our 
next 50 years. I look forward to seeing everyone in 
October, when Cate Collins will share her formula to 
lightening the load. Take time to enjoy the changing 
of the leaves as this only happens once a year.

president’s 
message

oCtoBer’s menu
appetizer Mixed green salad with balsamic dressing
regular meal Roasted Red Pepper Crusted Sirloin 
of beef | Garlic and Scallion Mash | Sautéed Carrot & 
Green Bean Medley | Herb Pan Jus
vegetarian meal Roasted Ratatouille Tower | 
Garlic and Scallion Mash | Sautéed Carrot & Green 
Bean Medley
Dessert East City Bakery Cup Cake Platters  | Tea & 
Coffee

newsletter Design Jocasta Boone
printer Lazer Graphics

back cover photo Miranda Studios

Laura Foster

this  mo nth :  the  p ow er  o f

soCial media

46% of micro business owners 
utilize social media
 -Vistaprint

social 
meDia
Fact

The average Facebook user is 
connected to 80 community 
pages, groups and events
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from the editor

Last month we started off our ‘Power of’ series  by 
examining change and how, in a world that is ever 
changing, we are constantly adapting to new ways 
of doing things. Social Media is definitely an area 
that has required us to adapt as it has truly changed 
how we connect, communicate AND market, both 
ourselves and our businesses. 

This ‘adaption’ has been welcomed by some and 
dreaded by others, but regardless of how you look at 
it, one thing is clear - social media is not going away.  
From start up entrepreneurs to small businesses 
to major corporations, social media has become a 
very accessible, affordable and effective means to 
connect with your consumer and as a result, we see 
a decline in traditional marketing and advertising. 
As you navigate though this changing landscape ask 
yourself: Am I connecting with my customer/client 
in a meaningful way that is reflective of today’s 
maketplace?

If you haven’t already, I encourage you to venture 
into the world of social media. Create a facebook 

profile (it only takes a few minutes) to see what 
it can offer you and your business. ‘Like’ our WBN 
page (simply search ‘Women’s Business Network of 
Peterborough’ then click on the ‘like’ box at the top of 
the page) to share your expertise, upcoming events 
and insights, connect with other members and stay 
informed with what’s going on.

Be sure to check out the fascinating facts about 
social media throughout the newsletter and read our 
feature story by Jeaninne Taylor on page 9. 

Jocasta Boone, Newsletter Director

the wbn has a private linkeDin 
group. simply request to join 
anD you will be aDDeD! 

“ Social marketing eliminates the 
middlemen, providing brands the 
unique opportunity to have a direct 
relationship with their customers. 

 - Bryan Weiner, 
  CEO at Digital Agency 360i

There are more than 70 million 
users of LinkedIn worldwide

Twitter gets more than 300,000 
new users every day
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WBn neWs

wbn bursary We are so pleased to announce that 
the WBN of Peterborough is offering a $500.00 
bursary to an eligible second year female business 
student at Fleming College. The surplus generated 
by the great success of the 50th anniversary 
celebrations, together with matching government 
funding, will allow us to offer this bursary each year 
moving forward.

wbn christmas social Hello Members! As you may 
have heard at September’s meeting, our Christmas 
Gala and Auction will be taking place on December 
7th at Parkway Place, and will feature a night of 
food, fun and shopping. This year’s Christmas Gala 
is also our “men’s night” so male and female guests 
are welcome. We ask that those members who wish to 
bring a guest make their reservations early to avoid 
disappointment. 
For those of you who wish to donate items to 

our auction, please note that we are asking for a 

minimum retail value of $25 for all items, and that 
gift certificates are not eligible for tax receipts. 

the drop off locations for donations are:
Exit Realty Liftlock, 1840 Lansdowne St. W., 749-

3948, East City Flower Shop, 59-B Hunter St. E., 
742-1617 and Brant Basics, 296 George St N, 748-
2291, and of course we will be accepting items at the 
October and November Member Meetings. 
Please be sure to download, print and fill out 

the Auction Item form from the WBN website (see 
“Christmas Gala” under the “Program” tab) and attach 
it to your donation before dropping it off to any of 
our participating locations. These forms will also be 
available at the October and November meetings, 
and in your newsletters.
Watch for our feature in the November newsletter 

for more exciting updates!
For more information, please check the website or 

contact Lisa McConnell or Adrienne Richard at social.
womensbusinessnetwork.net

80% of companies use LinkedIn 
as a recruitment tool

More than 30 billion pieces of 
content is shared each month
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A creative team embracing the fresh thinking 
and follow-through to give great ideas 
life in print, advertising and web.

WE’RE LZR, AND YOU’RE IN CREATIVE COMPANY.

705.745.0339 // lzr.ca
680 The Parkway, Peterborough

LZR_WBN_AD.indd   1 11/08/19   16:56

On Wednesday, October 12th, please join Krista 
Brailey & Cindy Hobbins as they host WBN’s Business 
Spotlight Event. Come out to learn more about 
Community Living Peterborough and how we play a 

key role in making Peterborough 
& County a diverse community!

The evening will start with an 
overview of the organization, 
followed by light refreshments 
and door prizes; then débuts by 
our Young Women’s Leadership 
Group and People First!  We will 
follow up with more draws and 
fun, with lots of opportunity 

For a complete line up of upcoming 
Business Spotlight’s please visit our 

website at 
www.womensbusinessnetwork.net

business
Community Living

location
Kawartha Endodontics 
425 Water St, 
(parking on street)

Date anD time
Wed. October 12, 2011
5:00-7:00 pm

to ask questions.  You will leave informed and with 
things to ponder. We will be hosting the event at  
Kawartha Endodontics located at 425 Water St. We 
hope you will join us!

join in the conversation 
visit us on Facebook
www.Facebook.com/wbnptbo

YouTube now uses the same 
amount of bandwidth as the 
entire Internet used in 2000

Twitter receives 180 million 
unique visits each month



6

lynn zimmer The YWCA seeks to 
interview women who have gone 
to Family or Criminal Court in 
Peterborough around issues relating 
to abuse, who do not currently have a 
case in front of the courts. Our Court 
Support Project is looking at how 
the legal system can better respond 
to the needs of abused women.  For 
more info, contact Karine Rogers 
(705)743-3526 x121; krogers@
ywcapeterborough.org.
-----------------    -----------------
maryam monseF The Peterborough 
Partnership on Immigrant Integration 
(PPCII) seeks speakers for our second 
‘Together we Prosper’ Conference on 
November 17, 2011. We are interested 
in the success stories, research 
findings, and case studies of other 
organizations and communities, and 
invite you to submit your paper or 

memBer neWs 

discussion abstracts on the topics 
related to immigrant integration and 
diversity. Visit ppcii.ca for details or 
contact us at 705 743 0882.
-----------------    -----------------
anne arnolD Wine Women
and Shopping Thursday November 
10th, 4 until 6pm at “The Venue” 
Kick start your Christmas shopping 
with various retailers all under one 
roof.Tickets are only $20 and you 
have the opportunity to win some 
great door prizes including $1000 
Lansdowne Place shopping spree.
For ticket locations please call the 
Chamber office at 705 748-9771
-----------------    -----------------
jeannine taylor Wine Women and 
Shopping  - Save the date! On Thursday 
November 10th Silpada Designs will 
have a booth at the Chamber’s “Wine 
Women and Shopping” event at The 
Venue! Silpada door prizes, great prices 
on discontinued items &  Christmas 
ordering. Get your Christmas party 

dress bling at our booth and get a 
jump on gift shopping!
-----------------    -----------------
cora whittington Lumina 
Workshop ~ In this workshop you will 
receive a highly personalised Lumina 
Portrait which accurately describes 
your persona. It helps you explore 
your own unique qualities and 
provides you with a practical method 
for ‘reading’ other people. This new 
understanding will significantly help 
you with conflict situations, stress, 
sales, teamwork and interpersonal 
relationships. Friday Oct 15 or Saturday 
Oct 21, 900-4:30.  705-745-4006 
www.goldenpathways.ca/events
-----------------    -----------------
sharon Davison will lead 
‘Mindfulness and Meditation for 
Beginners’ at the Dharma Centre 
of Canada on Nov 4-6th. Explore 

well-being and self understanding 
through meditation, mindfulness, 
and awareness of the body.
The retreat property in Kinmount 
provides a supportive environment 
to learn and practice without the 
distractions normally faced in 
our busy day to day life. For info: 
adminoffice@dharmacentre.org, 
www.dharmacentre.org

To submit your news for November 
please email 60 words to news@

womensbusinessnetwork.net  
by Mon. Octber 10th.

jeannine taylor
Silpada Designs

Diana carter
Hellwinkies Fashion

bonnie white
Immunotec

sharon Davision
Living With Purpose Now

angela hill
Body Essentials Massage Therapy 
& Pilates

elizabet teleki
GPAEDC Business Advisory Center

Dawn wannamaker 
Zazu Boutique

Be sure to sign the list at each 
meeting so that you can be included 
in our newsletter. 

Booth & taBle 
drop list

below The WBN’s 50th 
Anniversary Gala, held 
at the Venue on May 4, 
2011. 
Photography: Evan Holt
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Art
www.maurajoylustig.com
Wellness
www.abundancewithease.net
Empowerment 
Life Coaching / Business Training

Maura Lustig
Transformation Coach/Artist
maurajoy@cogeco.ca
(705)749-6356 b. (705)761-3256 c

Reach your ideal weight and reclaim your youthful vitality!

Calendar of events

mark 
your Calendar

be hearD! Submit your content 
by monDay october 10th 
for  November ’s  Newsletter  to 
news@womensbusinessnetwork.net 

M E M B E R 
n e w s
e v e n t
L I S T I N G S

QuESTION OF 
the month

eDitorial

wbn important Dates
oct 5 |  Monthly Meeting
oct 10  |  November’s Newsletter content deadline 
oct 12  |  Business Spotlight

Have an event coming up that you would like 
to share with the group? Submit the details 
and we will include it on the events page.

oCtoBer 2011

SuN MON TuE WED THuR FRI SAT

1
2 3 4

11
18
25

5
12
19
26

6
13
20
27

7
14
21
28

8
15
22
29

9
16
23
30

10
17
24
31

People spend over 500 billion 
minutes per month on Facebook

LinkedIn has executives from all 
Fortune 500 companies
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kim appleton, emmatt Digital solutions  Social 
media provides us, and our clients, a way to continue 
the conversation and deepen the relationship with 
customers and prospects - in their area of choice, 
whether that is on Facebook, LinkedIn, Twitter, 
or any of the other specialty channels. It’s about 
reaching out to them and their network, rather than 
hoping they will ‘find’ us in the huge haystack of 
sites we call the web. 

karen laws, ontario e-lite Dog training 
Sharing ideas and learning from colleagues across 
the globe!

helen eDwarDs, lansDowne place Social media 

memBers Corner
Members share their expertise and experience

Qof the
month

how has social media 
changed the way you 
do business?

has challenged us to think about how we engage 
consumers.  Lansdowne Place hired a Facebook “fan” 
to shop the mall, record store deals and post them 
on our Facebook site.   This program has given us the 
opportunity to communicate with our shoppers, add 
value to the experience and drive sales to the Centre.   

jeannine taylor, kawarthanow.com & silpaDa 
Designs It has allowed me to reconnect with 
old contacts and make new contacts and build 
relationships. I can count several dozen contacts 
made this way.

laura Foster, cheX  Social Media can increase the 
area that you can cover.

yvette peplinskie, county oF peterborough 
Social Media is a great touchpoint for increased 
contact!

Each month we will pose a question and invite you 
to share your expertise and experience with the 
membership. The question will be posted on our 

facebook page and at our monthly meetings. 

There were over 50 million 
tweets in 2010. The 10 billionth 
tweet was posted in March 2010

YouTube receives more than 2 
billion viewers per day
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705-775-NEXI (6394)  www.nexicom.net 

In step with your business needs.

INTERNET  |  TELEPHONE  |  WEB DESIGN  |  SECURITY

jeannine taylor
is Publisher of kawarthaNOW.
com. She has a sixteen year 
career in internet marketing 
and is an expert in search 
optimization and social media.  

Join @kawarthaNOW on Twitter and at Facebook.
com/kawarthaNOW.  

feature story

How Social Media is Shifting 
Business Marketing
Social media is changing how businesses approach 

consumers and customers, and how consumers 
perceive your brand.  Social media platforms are fast 
paced and busy environments but also are subtle and 
powerful tools that can shift consumer perceptions 
- and loyalty - rapidly.  There are four key trends 
that are impacting marketing within social media: 
greater emphasis is placed on connecting not selling; 
businesses are shifting attention to the individual; 
communication is more transparent; and social media 
stretches the brand presence wider and easier for 
consumers to reach.  

shift from “selling” to connecting! 
Make building a connection your primary purpose. 

Business people get bogged down in the steps and 
technical setup of their social media presence and 
easily lose sight of the bigger picture. Social media 
sites exist for human interaction.  Approach social 
media as you would a live networking event. In that 

environment you would focus on some or all of the 
following: information sharing; your 30 second sound 
byte; soft sell; and most important - relationship 
building.

shift from large campaigns to small acts
Focus on your grassroots audience and the 

individuals – ask for and gather feedback, request 
input on service and product changes. People will 
respond to be helpful and to be involved. Thank them 
and acknowledge their input.  Your response, activity 
and communication in social media circles is key to 
building your credibility and availability.  You are 
networking in a transparent environment.  Make your 
customers proud to be carrying your “friend” or “like” 
banner and following you. 

$4.26 billion will be spent on 
social media marketing globally 
in 2011

social 
meDia
Fact

Facebook has over 500 million 
users
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Every women needs a l i t tle ZAZU in her l ife

Dawn Wannamaker

50 Front Street, Campbellford, ON
705.632.1435  |  www.zazuboutique.com

ZAZU

memBer Birthdays

sue cliFForD  
CuRO 
(705) 875-3534  

elizabeth teleki  
Greater Peterborough Area Economic Development Corp. 
(705) 743-0777 2123 

karen wilson 
Employment Planning & Counselling Peterborough
(705) 748-5767   

helen eDwarDs  
Lansdowne Place
(705) 748-2961 223 

tonya bartlett 
Viamede Resort
(705) 931-1826   

shelley hughes 
Hughes Interior Design
(705) 748-6622

juDith buys  
Judith Buys Dentistry Professional Corporation
(705) 749-0133   

Oct. 01 Lisa Ryan
Oct. 03  Diana Carter 
Oct. 03 Bonnie Minor
Oct. 04 Susan Field
Oct. 17 Jan Hollandy
Oct. 18 Jasleen Sahni
Oct. 19 Tina Johnston
Oct. 19 Sharla Trudell
Oct. 22 Eleanor Down
Oct. 25 Deb Csumrik
Oct. 27 Meghann Agnew
Oct. 28 Ann Marie Maly
Oct. 28 Linda Michon
Oct. 30  Alison Garbutt

Welcome neW memBers

More than 600 million searches 
happen on Twitter everyday

A new member joins LinkedIn 
every second



laura foster, President    
p 705.742.0451 x258  e laura.foster@chextv.com

Cheri anderson, Vice President/Secretary    
p 705.761.1589 e cheri.anderson@td.com 

Betty halman-plumley, Past President  
p 705.876.1282 x256 e betty.halman-plumley@investorsgroup.com

yvette peplinskie, Treasurer      
p 705.760.0206   e  yrpeplinskie@hotmail.com

kim armstrong, Membership Director     
p  705.748.5155 x1   e  kim.armstrong@imsbarter.com

JoCasta Boone, Newsletter Director   
p  705.745.4937 e  jocasta.boone@sympatico.ca

Cindy lukaWesky-doWdle, Program Director  
p  705.748.9570 x57 e  cindy.dowdle@marks.com

Charlotte van leeuWen, Publicity  
p  705.743.9111  e  charlotte@remaxeastern.ca

adrienne riChard, Social Director    
p  705.559.0128  e  adrienne@statementeventservices.ca

lisa mCConnell, Social Director  
p  705.742.0474 x2245 e  lisa.mcconnell@sunlife.com

angela murdoCk, Director at Large (Members)  
p  705.748.9301 x1357  e  amurdock@peterboroughutilities.ca

susan field, Director at Large (Community)  
p  705.749.1837  e  susan@susanfield.ca

inspiration  collaboration  support  growth  change  energy  connection  friendship  network  inspiration  collaboration  support  growth  change

promoting and supporting Women in Business through personal and professional groWth opportunities. 

kim appleton  Technical Advisor  p  705.750.0476 x71 e  kappleton@emmatt.com  


